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rior to the establishment of ishing News, the publisher
"P - cDonald, got involved in the bass fishing industry

while still on active duty with the Army as a helicopter pilot. A
phone call resulted in a meeting with the original editor of Bassmaster
Magazine, Bob Cobb. Cobb’s review of some preliminary-cartoon
drawings led to the publication of “Billy Bass & Charlie Carp” cartoons
in Bassmaster Magazine. Later, National Bass fishing organization’s
magazine published McDonald’s story and cartoon series called
“Anheuser Ambush”.
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. Thepresent day Southern
Fishing News has roots

in the “Southern Fishing”
television show from the
late-7Q0s — —————

- The show was broadcast

from a local TV station
The cartoon characters “Bllly Bass” and based in Florence, AL.

Anheuser Ambush’. Southern Fishing’s televisi
show ran for two years, first as a thiny-mmteproﬂmmgefn—

~then as a nightly part of the station’s news broadcast five nights a week.
The follow-up to the television show was the establishment of a large
Southern Fishing website featuring stories, fishing artwork, photos,

tournament schedules tournament results, _product news, lure field tests,
~——cartoons and more. -

That site was southern-
fishing.com. The = = ¥
website morphed =+
into an online digital ™
publication over ti
with email notices: <.
sentto anglersin - -
the Southern Fishing

se when new
stories or pages were
added to the digital 5
publication. "

The next mcarnatlon _"‘
of Southern Fishing ~

was in the form of  “ ., Ron Mch')?kfFl the telel :a_ studlio-taping
> a tabloid, printed ™7 “Southermn Fishin T '“

o el iy y

monthly, pub’lrcahpn A% 5
‘}ge‘prlnt newspaper wa d13’tr|buted'. acros_Nor’th" Alab f"’ ors several

ears. However, the reduction of avdllabTe tinte lead to susp'ensmm -
of producing the pr ’Pt ‘publication and a general absence of Southern "«
Flshlr)rgjerseveraJ, years from the bass fishing scene in the greater Nor_th
Al'abamaférea ‘i

aRgﬁe aﬂAMO the world of bass flshlng news publishing came in the form
-.of em sws to the Southern Fishing large database of anglers.

Emﬂ'ﬂ' News was the sole outlet of Southern Fishing for several years
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before Southern Fishing
News was begun.

Souther
created and sponsored a
popular “All Star Bassin’

FAEE P

Team” and “Top Rod” PR
tournament competition Greshams win on Wilson

~ for areaanglers.

Next was a leap into the
social networking world
with the addition of a
‘Southern Fishing News -
Facebook page.

Our Facebook page

(now two pages) is a
great outlet for story—— —
links to our website,
announcements, news,
photos and a partner for
our website.

~The “News” part of
Southern Fishing was
added when the new
website was established”

e e L g
So from “Billy Bass & .
Charlie Carp”, we Qow}
have the Southern,?

Fishing News webS|te Southern Flshlng News Email News, MeWe,

Unsplash. Facebook pages (2), s_% dIn, Instagram; Twitter, Printerest,

You Tube, oqﬂ'r} tiﬁ Album our Student Angler Series.

sne cated by -points-of distribution-is———

avallablerto you for bass fishing product news,
stories, news releases photos and videos.




southernfishingnews.com

g

ur website, southernfishingnews.co piece of our
fishin ishi ews, photos, videos and stories. All
of our social media sites point to this website with hyperlinked

- we=  story introductions. There are over 1000 posts on the site as of June
“’t_ . § 2021, .

Of interest to sponsors is their hyperlinked Iogos'appe_ar on every page
of the website and links appear on the site’s Links page as well.

Website impressions (May 20, 2021- June 19, 2021) was 34,467.
Our 2020 impression total was 351,000.

__]-l_

Th?Sc;uthern-Fishing News impressions for May 2021 from the
Google Search Console Team reports Southern Fishing News

had 18,800 search impressions in May 2021. That shakes out to
be 606.45 hundred impressions a day.

bt Nl j"‘. M Vg

NEWIS

e " o e = ll”i_li] [rdllH ) ﬂ_:


https://southernfishingnews.com

he Southern Fishing N ebookpages have a high level of
e ivi est. The pages, “Ronnie Mac-Southern Fishing

News” and and “Southern Fishing News”, run story links to our

_ website as well as shared photos, graphics and other Facebook posts
—_ ofinterest to our readers. Selected posts from the-Facebook
I ‘77{: news feed are also shared with our total monthly audience
/Mff"l . of 7,260 as of May 30, 2021. Both pages feature the same
bzl 1+ 77‘“/,:;7 / content.
/’7@‘, . aq 1‘7@’ Our sponsors have their logos displayed in the header.of———
7‘7[2 17 N both pages. Sponsor’s.names-and webpage URLs are in-
5&l’7+ ¢ ' cluded in the preview of all stories linked to our website.
lflrht. In addition, a Southern Fishing News Facebook Photo Album
d is available to readers HERE. Included are scores of photos

previously published. -

Ronnie Mac (Southern Fishing News)

Photos dore P

Intro

= Followed by 650 people

Edit Details
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W page has 2,260 Followers,
—— ,280 Connections and 906 Contacts for a of monthly total of

12,706 as of May 30, 2021.

Our connections include company executives, anglers and-individuals
that have a direct relationship or interest in outdoor sports, specifically
fishing. These connections have indicated an interest in the industry
stories and reports we post.

The posts we make on Linked in are story previews that includes-a-link—

to the full story on our Southern Fishing.News site.

Every click on the story links results in another-exposure to sponsor’s
name and linked logos on our web pages.
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ur S ishi Online Photo Albums contain all of
the photos taken at covered events. Many of the 53 shared
photo albums are linked from stories and news on our website.

A link to the related photo album is included in the content of the post ™
which enables interested readers to go from our website to the photos
related to the post. Only a few of the photos taken at an event, or tour-
nament, are actually used in an article. The few posted photos leaves
-scores of unpublished photos for the interested public to see. Those
photos are posted on the Photo Albums pages. ..

_Public downloading of any of the | photo—g is allowed.
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nsplash is a unique site tha free-photos for anyone to down-
: i ution photos we place on this page are related
to the outdoors and nature.

Southern Fishing News outdoor photos on Unsplésh had 6,823 views in .
April 2021. e

The'page-generates an additional éxposure of Southern Fis'hing News
and interest in our website and social pages.




————
- -
witler account is another social media tool used to-publicize —
stories and fishing news posted on our website. The tweets we
post are story previews with a linked URL to the material pub-

lished on our website’s News Page, or other page, on-oursite. As you
~ can see, our sponsor’s logos are featured in our twitter header.

Our Twitter page generated 11 826 impressions in 2020.

—

We have over 1500 tweets posted to date > on the Twitter-page with nu-
‘merous " “re-tweets”. —— p—

Mew to Twitter?

Fallow




he Southern Fishing News You ures sponsor’s
0s, original videos and videos linked -
from articles posted on our website. 3

YouTube viewers spent 7,543 minutes in 2020 on our 52 videos and
generated17,406 impressions for last three months-0f 2020. -
Southern Fishing News You Tube channel had 1,291 total views and
1,465 minutes watched for a 30 day period ending May13, 2021




he Southern Fishing interest page features “Pins” of
e appear on our website. The Pins include a headline,
story intro, a feature photo, and a link that takes the reader di-

rectly to the post. Many of our Pins are shared by other site memb
that have a fishing related page. Another way we are “flying the flag”.
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eWe is the newest of the So

4 — —

Our posts here are previews of new posts made to our web-
snte southernfishingnews.com.

(R —
Notice that the Iogos of our sponsors also appear m'tn‘e"ﬁaader of this
e page_ —— -
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g ur Instagram page features a wide-variety-of photos and

Look for on-the-water scenes, fishing and lake images. You
never know what is going to show-up on our Instagram page, or wrlo.__

Agalachia
Barklny
Bear Cresk
b Midge
Haarw
Cedir Crosk
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ur Southern Fishing News Studem_Angtheﬁeﬁr'é'fW
cla 0 high school bass clubs and other
youth organizations. Sponsors logos are included in the sup-

porting slide shows presented in the classes.

Sponsors are encouraged to donate product and-catalogsto
introduce themselves-to-the young anglers and provide anoth-
er exposure to the sponsor’s brand and products.

ome sponsor’s products-are too expensive to provide to each
outh angler attending so a door prize(s) is donated.

ponsors_know-in advance when a class is scheduled and how
any students are expected to attend.

here is no fee for sponsor participation.

COVID-19 interrupted in-person presentations. So,
outhern-Fishing News posted three classes of our
tudent Angler Series on our website for individuals
school bass clubs to download and watch.

RINRELS
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annual sponsorship- $24.50 per month for a 12-month com-

O ur rate card is fairly simple to navigate. We have one rate foran——
mitment. A sponsor’s rate will never increase for annual renew-

_ < als. While our rate is simple and straight forward, what sponsors get
x for the investment is a little more extensive.
P X@\i\ » Your company logo linked to your website fromoursite.
’\{L) * Your company togo appears on every page of our website.
\;‘\c’) é\ + Sponsor’s name and linked website listed on our Links page.
{,!Q » Sponsor provided news releases/announcements/photos

posted on our social media pages and our website.

* Your logo appears in the header of most of our social net-

work pages.

* Your name and website address is included in all stories

inked to our website on many of our social pages. Post-

gs that include our website Iink_p[(Egn_ts_t_the_a.deLwi.th-you-h—'

ed logo upon arrival. ——

* Our YouTube page features sponsor videos as well as other fishing

related “flicks”.

* Logos of our sponsors displayed in “official” Southern Fishing

News emails including Email News to our.angler database.—

——=—Free participation available in our Student Angler Series classes for
high school bass clubs (when started again).

Not a bad return for 'a[ifimvestment qflénly $24.50 per month. Email
pubIisher@soutﬁernfisﬁ?hgnews.com to get started or get any
_questions answered. —
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MAILTOpublisher@southernfishingnews.com

[ outhern Fishing News is the develop-
ment of custom, digital publications. We have decades of experi-
~\Mence in design, layout and production of all types of publications.

Businesses have found newsletters to be a productrv_e__e@nomrcal——-—'
marketlng_topl

=

Newsletters are flexible and may be: targeted to cus-
‘tomers, employees, suppliers, investors or a comblna-
tion of any of these audiences. —

Advantages of a-digital publication includes produc-
Local pro hits paydirt in EverStart ion in full color without any additional costs compared

tourney on Okeechobee ~ to full color print, save on post-
o e s age by emailing copies, in-house

printing of hard copies-if desired, ~—
odd number of pages available,

quick content changes and may

be distributed on CDs as handouts

at trade shows.

All-newsletters produced are
custom and designed specifically
for each client and may be any
number of pages.

very—pubhcatlon‘rS‘dW ned
and format-
ted, nameplate
designed,
review edits
- by client, copy
- editing, content
coordination
with client and
delivered to cli-
ent as a digital
; : - PDF file. These
g e g @@ | services are

e A N mcluded |n the
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MAILTO:publisher@southernfishingnews.com.
MAILTO:publisher@southernfishingnews.com.
MAILTO:publisher@southernfishingnews.com.

~— Join Our Team
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Mishingrews-com
- 1| , et,Started!




